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We“ve been told that there are people at Lumsden and Danforth who have
been eagerly awaiting the announcement of our street sale. If there is one
eager customer you can bet there are dozens more. Now’s the time to start
making your final arrangements. To pull in the crowds the BTRA is placing.
ads in the Metro Beach News and the Toronto Star as well as on the radio.
We plan to plaster the Beach with fliers and to place posters on the
nerimeter of the Triangle on the great day.

Of course this advertising costs the BTRA money ... as does the production
of the newsletter. Since the BTRA has no membership fees, it relies on
this event and the fall dance as its principal sources of revenue. So, we

are asking everyone who participates to make a donation to the association
- we suggest 10%.

Tips fFfor sSsuccess

- Don“t be alone on your block. Where there are more sellers, there
will be more buyers - so, encourage your neighbours to empty out their
basements and garages. Or, join forces with friends.

- Attract attention. A banner draped across your veranda, a scantily
clad mannikin, a clown with a megaphone will certainly draw an audience.

- Encourage people to linger. Have your kids sell hotdogs and pop.

Provide a chair to rest on. Price only some of your articles so
customers will have to engage you in conversation.

- Be prepared. Have aids to selling handy - a tape measure for sizing

up furniture, a mirror for trying on clothes, an electrical outlet for
testing electrical appliances.

- Consider your display. Have signs Foi72?tegor1es of articles. Set-"
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