








fVe're at the Post 

Much sooner than we had expected Marion Bryden's Private Member's bill 1s 
coming up for second reading at the provincial legislature. Mrs. Bryden's 
bill 1s designed to ban racing and inter track wagering at Greenwood and to 
change the composition and mandate of the Ontario Racing Commission so the 
general public - the residents. the merchants. the churches etc. - have 
the right and power to influence its decisions. Passage of the bill means 
approval in principle. It could then go before an all party committee for 
consideration of amendments before third and final reading and enactment 
as law. 

These are objectives we have been fighting for - all the way to the 
Supreme Court. Marion has supported us to the hilt on this issue. Now 
let's demonstrate to the Government of Ontario the community's 
this legislation by being in attendance when the bill is debated. We 
can't speak. nor can we carry signs or wear badges, but let us all wear 
something'" to show we stand together. 
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Olltario Legislative Assel11bly 

Queell's Park . 

Thursday, May 26 

10:00 AM 

Hopefully in May the BTRA and your municipal representatives will have the 
opportunity to present the residents' case before the Metro caucus of the 
Liberal party. An executive summary outlining the nature and history of 
the situation was prepared and presented to Frank Faubert. the chairman. 
Intimations. however. have not been encouraging - the Liberals appear to 
be fully in support of Frank Drey. In other words. whatever is good for 
the track is good for Ontario is what the citizens will have to accept. 
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LaJvll alld 

GaJ"age Sale 

Satu,.dajl, Majl 28 

Raindate - May 29 

We've been told that there are people at Lumsden and Danforth who have 
been eagerly awaiting the announcement of our street sale. If there is one 
eager custom~r you can bet there are dozens more. Now's the time to start 
making your final arrangements. To pull in the crowds the BTRA is placing. 
ads in ~he Metro Beach News and the Toronto Star as well as on the radio. 
We plan to plaster the Beach with fliers and to place posters on the 
pe~!meter of th~ Triangle on the greet dey. 

Of course this advertising costs the BTRA money ••• as does the production 
of the newsletter. Since the BTRA has no membership fees. it relies on 
this event and the fall dance as its principal sources of revenue. So. we 
are asking everyone who participates to make a donation to the association 
- we suggest 10%. 

T:1..ps SLJCC~SS 

- Don't be alone on your block. Where there are more sellers. there 
will be more buyers - so. encourage your neighbours to empty out their 
basements and garages. Or. join forces with friends. 

- Attract attention. A banner draped across your veranda. a scantily 
clad mannikin. a clown with a megaphone will certainly draw an audience. 

- Encourage people to linger. Have your kids sell hotdogs and pop. 
Provide a chair to rest on. Price only some of your articles so 
customers will have to engage you in conversation. 

- Be prepared. Have aids to selling handy - a tape measure for sizing 
up furniture. a mirror for trying on clothes. an electrical outlet for 
testing electrical appliances. 

- Consider your display. signs c tegories of articles. Set- -

up your goods in a U-sp § / tAf) / K ~ 

Y Oil,. Street Rep is 1L'~~~-:;;t:.~::.....J:::::::::::":::::::::=:::'-_-":" ____ _ 
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